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FINDING THE RIGHT
SOCIAL MEDIA 

CHANNELS

SECTION ONE
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Finding the Right
Social Media Channels

Finding Your Clients
There  are  several  social  networking  sites  that  your  business 
should leverage. Where do you even begin? The best way to start 
is to look at your own clients.

The use of different social networking sites can vary depending 
upon the demographic, and age groups of users. You will need to 
know which group your own business  is  targeting in  order  to 
know where to focus your social media efforts - in order to gain 
attention.

Let’s take a look at some different popular social networking sites, 
see what kind of demographic they draw in, and how best to take 
advantage of that!
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Different networks attract different people. Who are you attempting to reach?



Facebook is the obvious first choice when thinking about social 
media. While the majority of users fall into the 18-29 age range, 
Facebook still contains a wide range of age groups. 56% of adults 
65+  report  using  the  network!  Facebook  boasts  a  strong 
international  presence  as  well,  with  only  14%  of  total  users 
coming from the United States.

Facebook excels at
•  Reaching nearly any demographic
•  Multiple forms of media (text posts,!

images, videos, etc.)
•  Letting clients easily share this media!

with their own contacts
•  Displaying basic business information!

(hours, location, etc.)
•  Allowing clients to post reviews of business 
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Facebook

Twitter’s short posts and quick nature is most popular among the 
18-29  age  range,  with  over  1/3  of  all  users  falling  in  that  age 
range. If you are looking for a younger audience, you will find 
them here! Twitter is also a great international tool.

Twitter excels at
•  Communicating with clients!

quickly and directly
•  Younger, trendier clients
•  Multiple forms of media!

(images, videos, etc.)

Twitter
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Google+ has a great presence in the United States, with 55% of its 
users  living  there.  Google+’s  main  strength,  however,  is  it’s 
integration with Google’s search results. Users who do not even 
have a Google+ account will see information about your business 
stand out in Google search results when they look for you. All a 
client  needs to  do is  search for  your  business,  and all  of  your 
Google+ activity will appear as well, along side an image of your 
business’s logo!

Google+ excels at
•  Multiple forms of media (text posts,!

images, videos, etc.)
•  Displaying basic business information!

(hours, location, etc.)
•  Allowing clients to post reviews of business 
•  Displaying all of this information in Google search results, as 

well as Google Maps
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Google+

Instagram is a network built  around sharing photos.  Naturally, 
this brings in a much younger crowd, similar to Twitter. Over half 
of the users fall into the 18-29 age range! If you need to show off 
your product or service to your clients visually,  Instagram is  a 
great place to do so.

Instagram excels at
•  Visual forms of media (photos and videos)
•  Younger, trendier clients

Instagram
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You will also need to determine a posting schedule for your social 
media. Is one post a day right for you? Once a week? Only on the 
weekends? The important thing is not to be stagnant, as this looks 
unprofessional. You come in to your business every day, why not 
your social media?

Sales are also another great way to bring in customers. Whether it 
be a certain percentage off or a dollar amount, your clients love 
feeling like they are taking advantage of a great deal. If they know 
to expect these, they will watch and listen to your social presence 
that much more!

When in doubt, it is a good idea to check out your competitors 
profiles on social media and see what is working for them.

Using Your Social Media Accounts



ONLINE 
ADVERTISEMENTS

SECTION TWO
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Online Advertisements
Using Your Demographic Research

Beyond the  free  features  that  social  networks  offer  businesses, 
some  offer  the  opportunity  for  businesses  to  purchase  online 
advertisements. This provides a great way to control exactly what 
demographic your ads will be displayed to.

For  example,  Facebook ads  allow you to  target  your  ads  very 
specifically. A local toy store may only be interested in showing 
ads to parents that live near their store location. Facebook allows 
your ads to be displayed to individuals based on their location, 
age, gender, language, and their activity on Facebook itself, such 
as liking certain pages or products.

You will also need to set a budget for your advertising. Are your 
advertisements  meant  to  be  targeted  locally,  or  more  globally? 
Different goals will  cost different amounts. Are you purchasing 
ads  to  increase  your  likes  on  your  Facebook  page?  Are  you 
wanting more traffic to your website? Are you placing ads to sell 
specific  products?  All  of  this  needs  to  be  factored  into  your 
budget.
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LINKING BACK TO
YOUR WEBSITE

SECTION THREE

Copyright	2017|	Guru	Marke6ng	|	KMGuru.com	 8	



Linking Back to
Your Website

Your Central Online Hub
With each social media account, you should always link back to 
your site, or provide some form of contact information. Your posts 
are shared by your clients, giving you free viral communication 
on their contacts’ walls! Make sure its easy for those potential new 
clients to get back to you!

Remember,  your  website  is  your  central  hub  for  your  online 
presence. When these social media tools are linked back to it, your 
website’s  SEO*  ranking  will  only  continue  to  increase  in  the 
search results!
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* Refer to our SEO book for more information!



Have Something to Say?
Guru Marketing was founded on principles you won’t find in 
the corporate world. Here at Guru we believe client’s interests 
come first, so we listen. We appreciate that each project should 
be uniquely designed for a single client, so we cater to that 
need. Guru Marketing composes outstanding work, holds 
multiple awards, gratifies hundreds of clients from all over the 
world… Entrust your business with Guru Marketing. 

- Kate DeGraff, Founder & CEO

Still Have Questions?
Let’s Chit Chat Here…

Guru Marketing
321 Virginia Avenue

Joplin, MO 64801
(408) 766-GURU

KMGuru.com
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